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Branding is more than just o
logo and a colour scheme; it's
how you present your law firm's
identity and how clients see
you.




However...

Lawyers are often experts in
practising law...

But branding and marketing
may not come as naturally to
them.




If This Sounds Like You

Then here are some simple best
practices you can adopt today for
your brand so that it:
e promotes vyour law firm’s
reputation,
e helps you attract more clients,
e builds lasting relationships in

the legal industry.




A Weak Brand

e Struggles to differentiate you
from competitors

e Reduced loyalty and trust

¢ |Ineffective marketing impact




A Strong Brand:

e Distinguishes your firm from
competitors

o Establishes credibility

e And builds trust  with
prospective clients.




The Mindset to Building a
Strong Brand!

If you adopt the mindset I'm
about to show you, you can
align your services and
expertise with a positive
perception of your legal brand
both




Build a Visual Identity

Ensure your visual identity (logos,
colour scheme, office layout) aligns
with your values.

For example, a firm that practices
environmental law might choose a
clean, open, and bright visual style,
using blues, whites, and greens in its
brand logo, website, and content.




Know Your Audience

Your brand should be built around the needs
and preferences of your target clientele, and
you learn how to talk to them.

Take time to actually understand who your
clients are, what they value, and how they
prefer to interact with legal services.

After this, strategically consider how your
branding and the messaging of your content
can relate to their needs so that they will trust
you as their legal expert.




Develop a Well Rounded Digital
Marketing Strategy

A well-rounded digital marketing sirategy is
essential for any law firm looking to build a robust
brand identity.

This includes:

e A robust and attractive website

e SEO & content marketing

e PPC campaigns for your main keywords
e A social media strategy

e Repvutation management

e Making videos

e Email Marketing (after opt-ins)




Be Authentic

Authenticity builds trust and helps form
stronger relationships with clients.

There are thousands of law firms out
there, so you do need to stand out!

You need to be able to share your
expertise in a wawhile showing the
world that you are better and different
from others.




Continued...
Storytelling is a great way to achieve this.

Share stories that exemplify your firm’s
values and ethos.

This could include sharing informative
graphics, videos, case studies, testimonials,
or anecdotes demonstrating how your firm
has lived up to its principles in real-world
scenarios.

Humanise your law firm so it's more
engaging!




Communicate Frequently

Use consistent messaging across all
communication channels.

For example:
e your website should have a frequent
blog,
e your firm should have social mediq,
e you should develop marketing materials,
e you should also promote your firm offline
at events.

This uniformity helps reinforce your values
and builds a coherent brand image.




Use PR to Your Advantage

PR campaigns can be highly effective
in growing a law firm's brand
positively.

By getting featured on topics related
to your expertise within media outlets
can establish your law firm as a
thought leader on trending news
stories relevant to your expertise and
services.




Some PR Campaign Ideas
Include

-Reactive PR & Newsjacking (Reacting to
trending news stories on demand)

-Expert Commentary (Providing expert
insights to journalists on a relevant issue)

-Data-Driven Thought Leadership
(Create legal datasets journalists can
use)

-Helping Reporters Out (HARO) (Provide
on-demand insights to reporters)




Client Reviews - They are
Important!

Dont be shy to regularly gather and reflect on
client feedback and reviews.

Your firm needs this to gain more trust.

More trust means more clients (these two things
are almost directly linked)

Asking for reviews not only shows that you value
their opinions but also gives you insights about
your service and helps you adjust your practices
to better align with your client's needs.




Take it Offline

Promote your brand offline as well as
online.

Attending events and networking is a
great way to achieve this and can be
considered a strategic approach for
law firms looking to enhance their
brand, buvuild neitworks, and gain
insights into the indusiry.




Types of Events to Attend

e |Industry Conferences and Seminars
e Legal Workshops and Training

e Business Networking Events

e Community Events

e Trade Shows

If you can secure a speaking spot at an
event, that's an exira way to showcase your
expertise and promote your brand.




Adapt and Evolve

Be open to evolving your brand as you grow
and as market conditions change, and don’t be
afraid to try new things like:

e starting a YouTube channel and getting in
front of the camera
e hosting a webinar

e organising your own community events

However, any changes should remain true to
your core values and should be communicated
in ways clients.




And Finally -
Consistency is Key

Maintain a consistent brand image
and message across all platforms
and interactions.

This includes your visual identity
(like logos and colour schemes),
tone of voice, and client
interactions, both online and offline.




There You Have it

This guide gave you some:

e Easy
e Logical
e Actionable

Steps you can take to start building a
strong brand for your law firm to reflect
your true values while enhancing trust
and sirengthening relationships with
clients.




If you need help turning your
law firm’s brand into a well-
rounded lead generation
engine...

My team and | at
are here to help!

Contact me for a FREE 30-
minute consultation.




Services We Offer

Law firm branding

Full stack law firm digital marketing

Marketing consulting (4-hour monthly packages)
Law firm SEO

Web design

Digital PR & Link building for law firms

Legal content writing

PPC ad campaigns

Law firm social media services




www.solicitorsmarkeling.co.uk

armen@solicitorsmarketing.co.uk
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