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Getting clients as a law firm can
be challenging, especially if you
are new to the game and don't
have a reputation that
generates referrals.




But competing on the internet
for top spots on Google Search
is a different story, where it all
comes down to the SEO
strategies your firm has in place
to drive its growth and gain
more clients.




Here are 6 SEO Strategies
Your Law Firm Should
Prioritise in 2024




Have An Amazing Website
-There is No Excuse Not To!

Your Law firm's website is the basis of
your online presence and provides
potential clients with their first
impression of your business.

That's why having an ovuistanding
website is an absolute priority - and
there is no reason why you shouldn't
have one.




Great Law Firm Websites Include:

-A professional and atiractive design

-Follows SEO best practices

-Security and privacy features
-Reviews and trust signals

-A great user interface/experience
-Fast loading speed

-Clear Calls to Action (CTAs)

-Fully optimized for mobile




Build a Topical Map Aimed at
Outclassing Your Competitors

A Topical Map is a Content Plan that
organises and structures your website
content around specific topics or
themes (E.G., Divorce Lawyers)

For the best results, you should aim to
cover every possible angle related to
your key legal services in blogs and
then link them to your service pages to
give them more “power” & “auvthority.”




The Benefits of Topical
Maps Are:

-Thematic Organisation of content around
your main services (covering every area
related to legal services you provide).

-Creates a neitwork of interconnected
pages that helps user navigation and
effective search engine indexing.

-Establishes your firm as an avuthoritative
source by showing your expertise.

-Funnels authority to your primary service
pages




Write High-Value Content That
Follows SEO Principles

Engaging service pages and blog
content on your law firm’'s website
are still two of the main things that
will drive inquiries to your legal team
in 2024.

So, having a consistent content & SEO
strategy should be a priority for your
firm, no matter its size.




Focus on Writing:

-Service pages that are optimized for
transactional keywords to enhance
conversions

-Writing blogs based on your Topical Map
that speak to your target audience and
showcase your firm's Expertise, Authority, &
Trust (E.A.T.)

-Content that shares legal information
naturally and clearly and doesn't beat
around the bush

-Up-to-date content that reflects the latest
legal developments in your field




Link Building

Link building is a vital component of a
robust SEO strategy. It entails getting
"backlinks” from 3rd reputable party
websites that lead back to your law
firm's website.

Backlinks can enhance both the
visibility and credibility of your website
on search engines like Google,
allowing it to rank higher and get
more fraffic.




How Does Link Building
Work for Law Firms?

For law firms, an effective link-buvilding
strategy would entail getting links from:

-reputable legal blogs,
-news sites,
-other powerful websites that discuss law

These links should be built to:

-Your homepage
-Important service pages
-High value blogs




Digital PR Campaigns

Digital PR campaigns can be highly
effective in growing a law firm's brand
and driving referral traffic.

They involve engaging with media
outlets to establish your law firm as a
thought leader on trending news
stories relevant to your expertise and
services.




Digital PR Techniques
Include:

-Reactive PR & Newsjacking (Reacting to
trending news stories on demand)

-Expert Commentary (Providing expert
insights to journalists)

-Data-Driven Thought Leadership
(Creating new data journalists can use)

-Helping Reporters Out (HARO)
(Providing on-demand insights f{o
reporters)




Use Google My Business to
Generate Business

For law firms looking to enhance their
local SEO and alract more clients,
Google My Business (GMB) is an
invaluable tool which can place your
firm high on search results and on
Google Maps.

Effectively using GMB can significantly
increase your firm's visibility and
accessibility in local search resulis.




Effective GMB Marketing
Needs:

-An accurately completed GMB profile

-An optimized business description with
relevant keywords

-Photos that are added regularly

-Reviews that are collected and
responded to efficiently

-Informational posts about your legal
expertise and services to engage
visitors




There you have it.

law firms should
not overlook in 2024.

If you do all of these points
consistently and properly, the
chances of waitching your law
firm grow are very high.




If you need help turning your
law firm’s website into a lead
generation engine with the
power of SEO, my team at

are here to
help!

Contact me for a FREE 30-
minute consultation.
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